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Lampiran 1 Kuesioner 

KUESIONER PENELITIAN 

 

Kepada Yth. 

Bapak/Ibu/Sdr/i/Masyarakat Pekalongan 

Di Tempat 

 

Assalamu’alaikum Wr.Wb 

 

Dengan hormat sehubungan dengan penyelesaian skripsi saya yang berjudul : 

“Pengaruh Promosi, Live Streaming, Islamic Branding, dan Voucher Discount 

Terhadap Minat Beli Konsumen Pada Aplikasi Shopee Barokah (Studi Kasus 

Masyarakat Pekalongan)”, maka saya : 

 

Nama  : Salma Nabila 

Nim  : 4120078 

Jurusan : Ekonomi Syariah 

 

Memohon kesediaan Bapak/Ibu/Sdr/I selaku pemilik Masyarakat Pekalongan 

untuk mengisi kuesioner penelitian yang peneliti berikan. Seluruh informasi yang 

diberikan sangatlah berarti dalam penyelesaian penelitian dan penulisan skripsi 

saya dan saya akan menjamin kerahasiaanya hanya untuk kepentingan akademik. 

Atas perhatian dan kerjasama Bapak/Ibu/Sdr/i saya ucapkan terimakasih. 

 

Wassalamu’alaikum Wr.Wb 

 

                              Peneliti 

 

 

                              Salma Nabila 
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A. Petunjuk Pengisian Kuesioner 

1. Jawablah pertanyaan ini dengan benar dan jujur 

2. Bacalah terlebih dahulu pertanyaan dengan cermat 

3. Pilihlah satu jawaban yang tersedia dengan cara memberikan tanda 

centang (√) pada pertanyaan atau jawaban yang anda anggap paling 

benar 

4. Atas ketersediaan Bapak/Ibu/Sdr/I untuk mengisi angkat kuesioner ini, 

saya ucapkan terimakasih 

 

B. Identitas Responden 

1. Nama :………………………………………………………….. 

2. Jenis Kelamin 

☐Laki-laki   ☐Perempuan 

3. Usia  

☐<20 tahun  ☐ 21-30 tahun  ☐ 31-40 tahun 

☐>40 Tahun 

4. Apakah Pernah Berbelanja Lewat Fitur Aplikasi Shopee Barokah  

☐Ya  ☐Tidak 

Keterangan: *) centang jawaban yang dipilih 

 

C. Variabel Penelitian 

Berilah tanda (√) di bawah pada salah satu alternative jawaban yang paling 

tepat dengan kriteria jawaban : 

STS : Sangat Tidak Setuju 

TS : Tidak Setuju 

R : Ragu Ragu 

S : Setuju 

SS : Sangat Setuju 
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Promosi (X1)  

No Pernyataan STS TS R S SS 

1 Menurut saya pesan promosi yang ditawarkan di 

shopee barokah sangat baik 

     

2 Menurut saya media promosi shopee barokah 

sangat menarik 

     

3 Menurut saya shopee barokah melakukan 

promosi pada waktu yang pas 

     

4 Menurut saya adanya promosi yang banyak dan 

menarik akan menjadikan ketertarikan 

seseorang untuk membeli 

     

 

Live Streaming (X2)  

No Pernyataan STS TS R S SS 

1 Menurut saya informasi host live streaming 

shopee barokah sudah sangat jelas 

     

2 Menurut saya harga produk saat live streaming 

lebih murah 

     

3 Menurut saya komentar pada live streaming 

sangat membantu komunitas pembeli untuk 

menanyakan produk yang dijual 

     

4 Menurut saya konten atau vidio penjualan di 

shopee barokah sangat menarik 

     

5 Menurut saya komunikasi antara penjual dan 

pembeli shopee barokah sudaah baik 
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Islamic Branding (X3) 

No Pernyataan STS TS R S SS 

1 Menurut saya merk dalam suatu produk sangat 

penting bagi konsumen 

     

2 Menurut saya produk yang dijial shopee 

barokah saat diterima sesuai dengan konsumen 

     

3 Menurut saya rasa percaya timbul karena merk 

produk sesuai dengan realita 

     

4 Menurut saya produk berlabel halal akan 

membantu konsumen dalam melakukan 

pembelian 

     

 

Voucher Discount (X4)  

No Pernyataan STS TS R S SS 

1 Menurut saya Voucher discount sangat diminati 

konsumen shopee barokah 

     

2 Menurut saya besaran diskon pada shopee 

barokah akan menarik minat beli konsumen 

     

3 Menurut saya waktu yang diberikan shopee 

barokah sudah tepat 

     

  

       Minat Beli Konsumen (Y)  

No Pernyataan STS TS R S SS 

1 Menurut saya transaksi online pada shopee 

barokah sangat mudah 

     

2 Menurut saya ulasan pelanggan dari shopee 

barokah sangat bermanfaat bagi minat beli 

konsumen 

     

3 Menurut saya shopee barokah menjual produk 

yang sesuai dengan minat beli konsumen 

     

4 Menurut saya mencari informasi sebelum 

membeli produk sangat penting 
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Lampiran 2 Data Mentah  

N

o 

Promosi (X1) Live Streaming (X2) Islamic Branding (X3) 

Voucher Discount 

(X4) 

Minat Beli Konsumen 

(Y) 

X1.

1 

X1.

2 

X1.

3 

X1.

4 

X2.

1 

X2.

2 

X2.

3 

X2.

4 

X2.

5 

X3.

1 

X3.

2 

X3.

3 

X3.

4 

X4.

1 X4.2 X4.3 

Y1.

1 

Y1.

2 

Y1.

3 

Y1.

4 

1 4 4 4 4 5 5 3 4 4 4 4 4 5 4 5 5 4 4 4 4 

2 4 4 5 3 4 5 4 5 4 4 3 3 4 5 4 5 3 3 4 4 

3 5 5 5 4 4 4 4 5 4 2 5 5 5 1 1 1 5 5 5 5 

4 4 4 4 3 4 4 4 3 5 4 4 4 4 4 4 4 3 4 2 3 

5 4 5 5 4 5 5 5 5 5 5 5 5 5 4 5 5 5 5 5 5 

6 5 5 5 4 3 5 4 5 5 4 5 5 5 5 4 5 5 5 5 5 

7 4 4 4 5 4 5 3 4 4 4 4 3 4 3 3 5 4 4 4 4 

8 5 4 4 3 3 4 3 4 5 2 3 3 4 4 5 5 4 2 3 3 

9 4 5 5 5 3 4 3 3 3 4 4 3 3 5 5 4 3 3 3 3 

10 4 4 5 3 5 4 4 5 5 4 5 4 5 5 5 5 4 4 3 5 

11 5 4 4 4 5 4 3 4 5 4 3 3 4 5 5 4 3 3 2 4 

12 4 4 5 5 5 4 5 5 5 4 5 5 5 4 4 5 5 4 4 4 

13 4 4 4 3 4 4 4 5 4 4 3 3 3 4 4 5 4 4 4 4 

14 4 4 4 3 3 3 3 4 4 3 2 3 3 3 3 4 4 3 3 4 

15 5 5 5 4 4 5 4 5 5 5 5 5 5 4 5 4 5 5 5 5 

16 4 4 4 4 5 4 5 5 5 4 4 4 4 4 4 4 4 4 5 4 

17 4 4 4 4 3 4 4 4 4 3 3 3 3 4 3 4 3 3 3 4 

18 5 4 4 4 4 4 3 4 4 4 4 4 4 5 4 4 4 3 4 4 

19 4 4 5 5 5 4 3 5 4 5 4 4 5 4 4 4 4 4 4 5 

20 5 4 5 5 4 5 4 4 5 3 5 4 3 4 4 5 4 4 3 4 
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21 4 5 5 3 5 5 5 4 5 5 4 4 5 4 5 5 5 5 4 5 

22 4 4 4 4 4 5 3 4 4 4 4 4 4 4 4 4 4 3 2 5 

23 5 4 4 4 4 3 4 4 3 4 3 3 4 4 5 5 4 3 4 4 

24 4 5 4 4 4 4 5 4 4 3 4 4 4 4 5 5 4 5 4 5 

25 4 4 3 3 4 3 4 4 3 3 3 3 4 4 4 5 4 3 4 3 

26 3 4 4 4 4 3 4 4 5 4 3 3 4 5 5 4 5 4 5 4 

27 4 4 3 5 5 3 4 4 1 1 1 1 1 3 4 5 4 1 5 1 

28 3 3 3 4 5 4 5 5 3 5 4 3 5 3 4 5 1 2 4 3 

29 4 4 5 2 3 4 5 5 4 4 4 4 5 4 4 4 5 5 5 5 

30 4 3 3 3 3 3 3 2 3 3 3 3 3 4 5 5 3 3 3 3 

31 3 4 4 2 4 4 5 4 5 4 3 4 4 3 4 4 3 3 4 4 

32 4 4 4 3 4 4 5 4 4 2 4 4 4 4 4 4 4 4 5 4 

33 4 5 4 4 5 5 5 5 4 5 5 5 5 4 5 4 5 5 5 5 

34 4 4 3 4 5 4 4 4 5 4 5 4 3 4 4 5 4 4 4 4 

35 3 4 4 3 4 4 3 4 4 4 4 4 3 4 5 4 3 3 4 3 

36 4 4 4 4 4 4 4 5 4 3 4 4 4 4 4 4 4 4 4 4 

37 3 4 4 3 4 5 4 5 4 3 3 4 4 4 4 4 4 4 3 4 

38 4 4 4 3 4 5 3 4 4 4 3 4 4 4 4 4 4 4 3 4 

39 3 4 5 4 5 5 5 5 5 5 3 3 3 4 4 4 4 4 3 4 

40 4 4 5 4 4 4 4 4 4 5 5 5 4 5 5 5 4 5 4 4 

41 4 5 5 4 5 4 4 4 4 4 4 5 4 4 4 4 5 4 3 4 

42 4 5 4 3 5 5 3 4 3 5 5 5 5 3 4 4 5 3 1 5 

43 4 3 5 5 4 4 4 5 4 4 5 5 5 4 4 4 4 4 4 4 

44 4 4 4 3 4 4 5 4 4 4 4 3 4 5 4 5 4 3 4 4 

45 4 4 4 4 5 4 5 4 4 3 3 3 4 5 4 5 4 4 3 4 
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46 3 5 4 4 5 4 4 5 4 4 4 4 4 3 4 4 4 4 5 4 

47 4 4 5 4 4 4 5 4 4 3 3 3 5 3 4 4 4 4 3 4 

48 4 4 3 3 4 4 4 3 3 4 4 4 4 5 3 5 4 3 4 3 

49 4 4 4 3 5 4 3 4 4 4 4 4 4 4 4 5 4 4 4 4 

50 3 4 3 4 5 4 3 4 3 4 3 4 4 5 4 4 4 3 3 2 

51 4 4 4 5 1 2 3 3 3 5 5 5 5 4 5 5 3 5 2 3 

52 3 5 3 3 1 3 3 4 5 4 1 2 3 3 5 5 4 3 5 4 

53 2 1 1 2 5 1 4 4 3 1 2 1 2 4 4 4 4 1 4 3 

54 3 5 5 4 5 4 5 4 4 5 5 5 4 4 4 4 5 5 5 5 

55 3 5 4 3 5 4 5 4 4 4 4 4 4 4 5 3 4 4 4 4 

56 4 5 4 3 4 4 4 5 5 3 4 4 4 4 4 5 4 5 4 4 

57 4 5 5 4 4 5 4 4 4 4 4 3 4 4 4 5 4 3 4 4 

58 4 4 5 3 5 4 5 4 4 4 4 4 4 4 5 4 5 4 4 4 

59 4 5 5 4 5 1 4 5 4 3 5 4 5 4 4 5 4 4 3 4 

60 4 5 4 3 5 4 5 4 5 5 4 4 5 4 4 5 4 4 3 4 

61 3 5 5 5 5 5 4 5 5 2 5 5 5 3 4 5 5 5 4 5 

62 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 4 4 

63 3 5 5 3 3 5 5 2 5 3 5 5 1 4 4 5 3 5 5 2 

64 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 

65 4 4 4 5 4 5 4 3 4 4 4 4 4 5 4 5 4 5 4 4 

66 5 5 5 5 5 5 5 5 5 5 5 5 5 4 4 5 5 5 5 5 

67 4 4 4 3 4 4 5 4 5 4 3 3 4 4 3 5 4 4 4 4 

68 3 4 5 3 5 4 3 3 3 4 3 3 4 5 5 4 4 4 4 4 

69 5 4 4 5 4 4 4 4 4 5 4 4 4 4 4 5 4 4 4 4 

70 3 4 4 3 4 5 3 5 4 4 5 4 4 5 3 5 4 3 4 4 
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71 3 4 4 3 5 5 5 5 5 5 5 5 5 3 5 4 5 5 4 5 

72 4 4 5 5 4 4 5 4 4 3 4 4 5 5 5 4 4 4 4 4 

73 3 3 4 4 4 5 5 5 5 4 4 3 3 4 4 5 3 2 5 5 

74 3 4 5 3 4 5 4 4 3 4 4 4 3 5 4 4 4 4 2 4 

75 4 3 3 4 4 4 4 3 4 5 4 4 4 3 3 3 4 3 4 4 

76 3 3 3 3 5 4 5 5 4 4 4 5 3 4 4 4 5 3 4 3 

77 4 3 5 5 4 4 5 4 4 4 2 3 4 4 4 4 5 5 5 5 

78 4 5 4 5 4 4 4 4 3 3 3 4 4 3 4 4 4 4 4 4 

79 3 4 5 3 4 4 4 3 3 4 4 3 3 4 4 3 3 3 4 3 

80 3 4 5 3 5 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 

81 4 4 5 3 5 4 4 3 4 4 4 4 4 4 4 4 5 4 3 4 

82 4 4 4 5 4 4 3 4 4 2 4 4 4 4 4 4 4 4 4 4 

83 4 4 4 3 3 3 3 3 3 4 3 3 4 4 4 4 3 3 3 3 

84 3 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 

85 2 4 5 2 1 5 4 3 5 5 4 4 5 4 3 4 5 5 5 4 

86 5 5 5 5 5 5 5 5 5 5 5 5 5 4 3 4 5 5 4 5 

87 3 4 4 2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

88 3 4 4 2 4 4 3 4 3 3 4 4 4 4 4 4 4 4 4 3 

89 3 4 4 3 4 4 3 4 3 4 4 4 4 4 4 5 4 3 4 4 

90 4 4 4 4 4 4 3 3 4 4 4 4 4 4 3 4 3 3 4 4 

91 4 5 5 4 4 4 5 4 4 5 4 4 4 4 4 4 3 3 4 4 

92 3 3 4 4 4 5 4 4 5 4 4 4 4 3 4 4 3 3 4 4 

93 3 4 4 3 5 4 4 4 5 4 4 4 4 4 3 5 4 3 4 4 

94 4 5 4 2 4 5 3 4 3 3 4 4 4 4 3 3 4 4 4 4 

95 3 5 4 4 4 4 4 4 3 3 4 4 4 4 5 4 4 3 4 4 
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96 5 4 4 4 4 5 4 5 4 4 4 4 4 4 3 4 4 3 4 4 

97 3 4 4 2 4 4 5 4 3 4 4 4 4 3 4 4 4 3 4 4 

98 4 3 3 3 4 3 4 4 4 3 3 3 3 5 4 5 4 4 4 3 

99 4 3 4 4 5 5 3 3 4 4 3 4 5 4 4 4 4 3 5 4 
10

0 2 5 5 4 5 4 4 5 5 4 4 5 4 5 4 5 4 3 5 4 
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Lampiran 3 Data Asumsi Klasik 

No X1 X2 X3 X4 Y 

1 16 21 17 14 16 

2 16 22 14 14 14 

3 19 21 17 3 20 

4 15 20 16 12 12 

5 18 25 20 14 20 

6 19 22 19 14 20 

7 17 20 15 11 16 

8 16 19 12 14 12 

9 19 16 14 14 12 

10 16 23 18 15 16 

11 17 21 14 14 12 

12 18 24 19 13 17 

13 15 21 13 13 16 

14 15 17 11 10 14 

15 19 23 20 13 20 

16 16 24 16 12 17 

17 16 19 12 11 13 

18 17 19 16 13 15 

19 18 21 18 12 17 

20 19 22 15 13 15 

21 17 24 18 14 19 

22 16 20 16 12 14 

23 17 18 14 14 15 

24 17 21 15 14 18 

25 14 18 13 13 14 

26 15 20 14 14 18 

27 16 17 4 12 11 

28 13 22 17 12 10 

29 15 21 17 12 20 

30 13 14 12 14 12 

31 13 22 15 11 14 

32 15 21 14 12 17 

33 17 24 20 13 20 

34 15 22 16 13 16 

35 14 19 15 13 13 

36 16 21 15 12 16 

37 14 22 14 12 15 
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38 15 20 15 12 15 

39 16 25 14 12 15 

40 17 20 19 15 17 

41 18 21 17 12 16 

42 16 20 20 11 14 

43 17 21 19 12 16 

44 15 21 15 14 15 

45 16 22 13 14 15 

46 16 22 16 11 17 

47 17 21 14 11 15 

48 14 18 16 13 14 

49 15 20 16 13 16 

50 14 19 15 13 12 

51 17 12 20 14 13 

52 14 16 10 13 16 

53 6 17 6 12 12 

54 17 22 19 12 20 

55 15 22 16 12 16 

56 16 22 15 13 17 

57 18 21 15 13 15 

58 16 22 16 13 17 

59 18 19 17 13 15 

60 16 23 18 13 15 

61 18 24 17 12 19 

62 16 20 16 10 16 

63 16 20 14 13 15 

64 16 20 16 13 16 

65 17 20 16 14 17 

66 20 25 20 13 20 

67 15 22 14 12 16 

68 15 18 14 14 16 

69 18 20 17 13 16 

70 14 21 17 13 15 

71 14 25 20 12 19 

72 18 21 16 14 16 

73 14 24 14 13 15 

74 15 20 15 13 14 

75 14 19 17 9 15 

76 12 23 16 12 15 
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77 17 21 13 12 20 

78 18 19 14 11 16 

79 15 18 14 11 13 

80 15 21 16 12 17 

81 16 20 16 12 16 

82 17 19 14 12 16 

83 15 15 14 12 12 

84 14 20 16 12 15 

85 13 18 18 11 19 

86 20 25 20 11 19 

87 13 20 16 12 16 

88 13 18 15 12 15 

89 14 18 16 13 15 

90 16 18 16 11 14 

91 18 21 17 12 14 

92 14 22 16 11 14 

93 14 22 16 12 15 

94 15 19 15 10 16 

95 16 19 15 13 15 

96 17 22 16 11 15 

97 13 20 16 11 15 

98 13 19 12 14 15 

99 15 20 16 12 16 

100 16 23 17 14 16 
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Lampiran 4 Karakteristik Responden 

1. Karakteristik Responden Berdasarkan Jenis Kelamin 

 

Jenis Kelamin 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Laki-Laki 27 27.0 27.0 27.0 

Perempuan 73 73.0 73.0 100.0 

Total 100 100.0 100.0  

 

2. Karakteristik Responden Berdasarkan Usia 

 

Usia 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid <20 Tahun 7 7.0 7.0 7.0 

21-30 Tahun 81 81.0 81.0 88.0 

31-40 Tahun 9 9.0 9.0 97.0 

>40 Tahun 3 3.0 3.0 100.0 

Total 100 100.0 100.0  

 

3. Karakteristik Responden Berdasarkan Pengalaman Berbelanja Lewat Fitur 

Aplikasi Shopee Barokah 

 

Apakah Pernah Berbelanja Di Shopee Barokah 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ya 100 100.0 100.0 100.0 
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Lampiran 5 Deskriptif Data Variabel Penelitian  

1. Promosi (X1) 

 

X1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak Setuju 3 3.0 3.0 3.0 

Ragu-Ragu 29 29.0 29.0 32.0 

Setuju 56 56.0 56.0 88.0 

Sangat Setuju 12 12.0 12.0 100.0 

Total 100 100.0 100.0  

 

X1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 1 1.0 1.0 1.0 

Ragu-Ragu 10 10.0 10.0 11.0 

Setuju 62 62.0 62.0 73.0 

Sangat Setuju 27 27.0 27.0 100.0 

Total 100 100.0 100.0  

 

X1.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 1 1.0 1.0 1.0 

Ragu-Ragu 11 11.0 11.0 12.0 

Setuju 53 53.0 53.0 65.0 

Sangat Setuju 35 35.0 35.0 100.0 

Total 100 100.0 100.0  
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X1.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak Setuju 8 8.0 8.0 8.0 

Ragu-Ragu 37 37.0 37.0 45.0 

Setuju 38 38.0 38.0 83.0 

Sangat Setuju 17 17.0 17.0 100.0 

Total 100 100.0 100.0  

 

2. Live Streaming (X2) 

 

X2.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 3 3.0 3.0 3.0 

Ragu-Ragu 9 9.0 9.0 12.0 

Setuju 52 52.0 52.0 64.0 

Sangat Setuju 36 36.0 36.0 100.0 

Total 100 100.0 100.0  

 

X2.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 2 2.0 2.0 2.0 

Tidak Setuju 1 1.0 1.0 3.0 

Ragu-Ragu 9 9.0 9.0 12.0 

Setuju 59 59.0 59.0 71.0 

Sangat Setuju 29 29.0 29.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

 

 

 

 

 



XVII 
 

 
 

X2.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ragu-Ragu 26 26.0 26.0 26.0 

Setuju 45 45.0 45.0 71.0 

Sangat Setuju 29 29.0 29.0 100.0 

Total 100 100.0 100.0  

 

X2.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Tidak Setuju 2 2.0 2.0 2.0 

Ragu-Ragu 13 13.0 13.0 15.0 

Setuju 56 56.0 56.0 71.0 

Sangat Setuju 29 29.0 29.0 100.0 

Total 100 100.0 100.0  

 

3. Islamic Branding (X3) 

 

X3.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 2 2.0 2.0 2.0 

Tidak Setuju 5 5.0 5.0 7.0 

Ragu-Ragu 19 19.0 19.0 26.0 

Setuju 55 55.0 55.0 81.0 

Sangat Setuju 19 19.0 19.0 100.0 

Total 100 100.0 100.0  
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X3.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 2 2.0 2.0 2.0 

Tidak Setuju 3 3.0 3.0 5.0 

Ragu-Ragu 22 22.0 22.0 27.0 

Setuju 52 52.0 52.0 79.0 

Sangat Setuju 21 21.0 21.0 100.0 

Total 100 100.0 100.0  

 

X3.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 2 2.0 2.0 2.0 

Tidak Setuju 1 1.0 1.0 3.0 

Ragu-Ragu 25 25.0 25.0 28.0 

Setuju 53 53.0 53.0 81.0 

Sangat Setuju 19 19.0 19.0 100.0 

Total 100 100.0 100.0  

 

X3.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 2 2.0 2.0 2.0 

Tidak Setuju 1 1.0 1.0 3.0 

Ragu-Ragu 15 15.0 15.0 18.0 

Setuju 57 57.0 57.0 75.0 

Sangat Setuju 25 25.0 25.0 100.0 

Total 100 100.0 100.0  
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4. Voucher Discount (X4) 

 

X4.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 1 1.0 1.0 1.0 

Ragu-Ragu 15 15.0 15.0 16.0 

Setuju 65 65.0 65.0 81.0 

Sangat Setuju 19 19.0 19.0 100.0 

Total 100 100.0 100.0  

 

X4.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 1 1.0 1.0 1.0 

Ragu-Ragu 14 14.0 14.0 15.0 

Setuju 62 62.0 62.0 77.0 

Sangat Setuju 23 23.0 23.0 100.0 

Total 100 100.0 100.0  

 

X4.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 1 1.0 1.0 1.0 

Ragu-Ragu 5 5.0 5.0 6.0 

Setuju 52 52.0 52.0 58.0 

Sangat Setuju 42 42.0 42.0 100.0 

Total 100 100.0 100.0  
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5. Minat Beli Konsumen (Y) 

 

Y1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 1 1.0 1.0 1.0 

Ragu-Ragu 16 16.0 16.0 17.0 

Setuju 62 62.0 62.0 79.0 

Sangat Setuju 21 21.0 21.0 100.0 

Total 100 100.0 100.0  

 

Y1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 2 2.0 2.0 2.0 

Tidak Setuju 3 3.0 3.0 5.0 

Ragu-Ragu 33 33.0 33.0 38.0 

Setuju 42 42.0 42.0 80.0 

Sangat Setuju 20 20.0 20.0 100.0 

Total 100 100.0 100.0  

 

Y1.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 1 1.0 1.0 1.0 

Tidak Setuju 5 5.0 5.0 6.0 

Ragu-Ragu 19 19.0 19.0 25.0 

Setuju 54 54.0 54.0 79.0 

Sangat Setuju 21 21.0 21.0 100.0 

Total 100 100.0 100.0  
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Y1.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 1 1.0 1.0 1.0 

Tidak Setuju 2 2.0 2.0 3.0 

Ragu-Ragu 15 15.0 15.0 18.0 

Setuju 63 63.0 63.0 81.0 

Sangat Setuju 19 19.0 19.0 100.0 

Total 100 100.0 100.0  
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Lampiran 6 Uji Instrumen Data  

1. Uji Validitas 

Uji Validitas X1 

Correlations 

 X1.1 X1.2 X1.3 X1.4 TotalX1 

X1.1 Pearson Correlation 1 .201* .180 .419** .660** 

Sig. (2-tailed)  .045 .074 .000 .000 

N 100 100 100 100 100 

X1.2 Pearson Correlation .201* 1 .510** .142 .648** 

Sig. (2-tailed) .045  .000 .159 .000 

N 100 100 100 100 100 

X1.3 Pearson Correlation .180 .510** 1 .240* .694** 

Sig. (2-tailed) .074 .000  .016 .000 

N 100 100 100 100 100 

X1.4 Pearson Correlation .419** .142 .240* 1 .709** 

Sig. (2-tailed) .000 .159 .016  .000 

N 100 100 100 100 100 

TotalX1 Pearson Correlation .660** .648** .694** .709** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 100 100 100 100 100 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Uji Validitas X2 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 TotalX2 

X2.1 Pearson Correlation 1 .139 .268** .361** .046 .601** 

Sig. (2-tailed)  .167 .007 .000 .647 .000 

N 100 100 100 100 100 100 

X2.2 Pearson Correlation .139 1 .117 .179 .349** .574** 

Sig. (2-tailed) .167  .246 .074 .000 .000 

N 100 100 100 100 100 100 

X2.3 Pearson Correlation .268** .117 1 .303** .317** .636** 

Sig. (2-tailed) .007 .246  .002 .001 .000 

N 100 100 100 100 100 100 

X2.4 Pearson Correlation .361** .179 .303** 1 .308** .673** 

Sig. (2-tailed) .000 .074 .002  .002 .000 

N 100 100 100 100 100 100 

X2.5 Pearson Correlation .046 .349** .317** .308** 1 .640** 

Sig. (2-tailed) .647 .000 .001 .002  .000 

N 100 100 100 100 100 100 

TotalX2 Pearson Correlation .601** .574** .636** .673** .640** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Uji Validitas X3 

Correlations 

 X3.1 X3.2 X3.3 X3.4 TotalX3 

X3.1 Pearson Correlation 1 .372** .405** .420** .702** 

Sig. (2-tailed)  .000 .000 .000 .000 

N 100 100 100 100 100 

X3.2 Pearson Correlation .372** 1 .817** .470** .841** 

Sig. (2-tailed) .000  .000 .000 .000 

N 100 100 100 100 100 

X3.3 Pearson Correlation .405** .817** 1 .528** .866** 

Sig. (2-tailed) .000 .000  .000 .000 

N 100 100 100 100 100 

X3.4 Pearson Correlation .420** .470** .528** 1 .756** 

Sig. (2-tailed) .000 .000 .000  .000 

N 100 100 100 100 100 

TotalX3 Pearson Correlation .702** .841** .866** .756** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

Uji Validitas X4 

Correlations 

 X4.1 X4.2 X4.3 TotalX4 

X4.1 Pearson Correlation 1 .337** .358** .750** 

Sig. (2-tailed)  .001 .000 .000 

N 100 100 100 100 

X4.2 Pearson Correlation .337** 1 .332** .747** 

Sig. (2-tailed) .001  .001 .000 

N 100 100 100 100 

X4.3 Pearson Correlation .358** .332** 1 .752** 

Sig. (2-tailed) .000 .001  .000 

N 100 100 100 100 

TotalX4 Pearson Correlation .750** .747** .752** 1 

Sig. (2-tailed) .000 .000 .000  

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Uji Validitas Y 

Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 TotalY 

Y1.1 Pearson Correlation 1 .514** .255* .497** .767** 

Sig. (2-tailed)  .000 .011 .000 .000 

N 100 100 100 100 100 

Y1.2 Pearson Correlation .514** 1 .184 .516** .790** 

Sig. (2-tailed) .000  .067 .000 .000 

N 100 100 100 100 100 

Y1.3 Pearson Correlation .255* .184 1 .148 .572** 

Sig. (2-tailed) .011 .067  .143 .000 

N 100 100 100 100 100 

Y1.4 Pearson Correlation .497** .516** .148 1 .736** 

Sig. (2-tailed) .000 .000 .143  .000 

N 100 100 100 100 100 

TotalY Pearson Correlation .767** .790** .572** .736** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

2. Uji Realibilitas  

Uji Reliabilitas X1 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.605 4 

 

Uji Reliabilitas X2 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.605 5 
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Uji Reliabilitas X3 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.799 4 

 

Uji Reliabilitas X4 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.610 3 

 

Uji Reliabilitas Y 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.673 4 
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Lampiran 7 Uji Asumsi Klasik 

1. Uji Normalitas 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 1.67722498 

Most Extreme Differences Absolute .053 

Positive .053 

Negative -.050 

Test Statistic .053 

Asymp. Sig. (2-tailed) .200c,d 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

 

2. Uji Multikolonieritas 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 3.432 2.250  1.525 .131   

Promosi .211 .097 .190 2.181 .032 .795 1.258 

Live Streaming .334 .082 .357 4.060 .000 .777 1.286 

Islamic Branding .239 .080 .282 3.003 .003 .684 1.461 

Voucher Discount -.136 .114 -.092 -1.191 .236 .998 1.002 

a. Dependent Variable: Minat Beli Konsumen 
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3. Uji Heterokedastisitas 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.590 1.479  1.075 .285 

Promosi -.043 .064 -.077 -.669 .505 

Live Streaming .009 .054 .019 .166 .868 

Islamic Branding .015 .052 .036 .292 .771 

Voucher Discount -.007 .075 -.010 -.093 .926 

a. Dependent Variable: Abs_RES 
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4. Uji Lineritas 

Uji Lineritas X1 

ANOVA Table 

 

Sum of 

Squares df Mean Square F Sig. 

Minat Beli 

Konsumen 

* Promosi 

Between 

Groups 

(Combined) 105.963 9 11.774 2.779 .006 

Linearity 83.209 1 83.209 19.638 .000 

Deviation from Linearity 22.753 8 2.844 .671 .715 

Within Groups 381.347 90 4.237   

Total 487.310 99    

 

Uji Lineritas X2 

ANOVA Table 

 

Sum of 

Squares df Mean Square F Sig. 

Minat 

Beli 

Konsu

men * 

Live 

Strea

ming 

Between Groups (Combined) 179.453 12 14.954 4.226 .000 

Linearity 143.143 1 143.143 40.452 .000 

Deviation from Linearity 36.310 11 3.301 .933 .513 

Within Groups 307.857 87 3.539   

Total 

487.310 99    

 

 

Uji Lineritas X3 

ANOVA Table 

 

Sum of 

Squares df 

Mean 

Square F Sig. 

Minat 

Beli 

Konsu

men * 

Islami

c 

Brandi

ng 

Between Groups (Combined) 175.020 12 14.585 4.063 .000 

Linearity 136.519 1 136.519 38.032 .000 

Deviation from Linearity 38.501 11 3.500 .975 .475 

Within Groups 312.290 87 3.590   

Total 

487.310 99    
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Uji Lineritas X4 

 

ANOVA Table 

 

Sum of 

Squares df Mean Square F Sig. 

Minat 

Beli 

Konsu

men * 

Vouch

er 

Discou

nt 

Between Groups (Combined) 23.207 7 3.315 .657 .707 

Linearity 3.211 1 3.211 .636 .427 

Deviation from Linearity 19.996 6 3.333 .661 .682 

Within Groups 464.103 92 5.045   

Total 

487.310 99    
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Lampiran 8  

1) Analisis Regresi Linear Berganda  

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 3.432 2.250  1.525 .131 

Promosi .211 .097 .190 2.181 .032 

Live Streaming .334 .082 .357 4.060 .000 

Islamic Branding .239 .080 .282 3.003 .003 

Voucher Discount -.136 .114 -.092 -1.191 .236 

a. Dependent Variable: Minat Beli Konsumen 

 

2) Koefisien Determinasi  

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .655a .429 .404 1.71217 

a. Predictors: (Constant), Voucher Discount, Live Streaming, Promosi, 

Islamic Branding 
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Lampiran 9 Uji Hipotesis 

1. Uji t 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 3.432 2.250  1.525 .131 

Promosi .211 .097 .190 2.181 .032 

Live Streaming .334 .082 .357 4.060 .000 

Islamic Branding .239 .080 .282 3.003 .003 

Voucher Discount -.136 .114 -.092 -1.191 .236 

a. Dependent Variable: Minat Beli Konsumen 

 

2. Uji F 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 208.815 4 52.204 17.808 .000b 

Residual 278.495 95 2.932   

Total 487.310 99    

a. Dependent Variable: Minat Beli Konsumen 

b. Predictors: (Constant), Voucher Discount, Live Streaming, Promosi, Islamic Branding 
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Lampiran 10 

r Tabel 

 

df = 

(n-2) 

Tingkat signifikansi untuk uji 

satu arah 

 

df = 

(n-2) 

Tingkat signifikansi untuk uji satu 

arah 

0,05 0.025 0.01 0.005 0.0005 0.05 0.025 0.01 0.005 0.0005 

Tingkat signifikansi untuk uji dua 

arah 

Tingkat signifikansi untuk uji dua 

arah 

0,1 0.05 0.02 0.01 0.001 0.1 0.05 0.02 0.01 0.001 

1 0.9877 0.9969 0.9995 0.9999 1.0000 51 0.2284 0.2706 0.3188 0.3509 0.4393 

2 0.9000 0.9500 0.9800 0.9900 0.9990 52 0.2262 0.2681 0.3158 0.3477 0.4354 

3 0.8054 0.8783 0.9343 0.9587 0.9911 53 0.2241 0.2656 0.3129 0.3445 0.4317 

4 0.7293 0.8114 0.8822 0.9172 0.9741 54 0.2221 0.2632 0.3102 0.3415 0.4280 

5 0.6694 0.7545 0.8329 0.8745 0.9509 55 0.2201 0.2609 0.3074 0.3385 0.4244 

6 0.6215 0.7067 0.7887 0.8343 0.9249 56 0.2181 0.2586 0.3048 0.3357 0.4210 

7 0.5822 0.6664 0.7498 0.7977 0.8983 57 0.2162 0.2564 0.3022 0.3328 0.4176 

8 0.5494 0.6319 0.7155 0.7646 0.8721 58 0.2144 0.2542 0.2997 0.3301 0.4143 

9 0.5214 0.6021 0.6851 0.7348 0.8470 59 0.2126 0.2521 0.2972 0.3274 0.4110 

10 0.4973 0.5760 0.6581 0.7079 0.8233 60 0.2108 0.2500 0.2948 0.3248 0.4079 

11 0.4762 0.5529 0.6339 0.6835 0.8010 61 0.2091 0.2480 0.2925 0.3223 0.4048 

12 0.4575 0.5324 0.6120 0.6614 0.7800 62 0.2075 0.2461 0.2902 0.3198 0.4018 

13 0.4409 0.5140 0.5923 0.6411 0.7604 63 0.2058 0.2441 0.2880 0.3173 0.3988 

14 0.4259 0.4973 0.5742 0.6226 0.7419 64 0.2042 0.2423 0.2858 0.3150 0.3959 

15 0.4124 0.4821 0.5577 0.6055 0.7247 65 0.2027 0.2404 0.2837 0.3126 0.3931 

16 0.4000 0.4683 0.5425 0.5897 0.7084 66 0.2012 0.2387 0.2816 0.3104 0.3903 

17 0.3887 0.4555 0.5285 0.5751 0.6932 67 0.1997 0.2369 0.2796 0.3081 0.3876 

18 0.3783 0.4438 0.5155 0.5614 0.6788 68 0.1982 0.2352 0.2776 0.3060 0.3850 

19 0.3687 0.4329 0.5034 0.5487 0.6652 69 0.1968 0.2335 0.2756 0.3038 0.3823 

20 0.3598 0.4227 0.4921 0.5368 0.6524 70 0.1954 0.2319 0.2737 0.3017 0.3798 
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21 0.3515 0.4132 0.4815 0.5256 0.6402 71 0.1940 0.2303 0.2718 0.2997 0.3773 

22 0.3438 0.4044 0.4716 0.5151 0.6287 72 0.1927 0.2287 0.2700 0.2977 0.3748 

23 0.3365 0.3961 0.4622 0.5052 0.6178 73 0.1914 0.2272 0.2682 0.2957 0.3724 

24 0.3297 0.3882 0.4534 0.4958 0.6074 74 0.1901 0.2257 0.2664 0.2938 0.3701 

25 0.3233 0.3809 0.4451 0.4869 0.5974 75 0.1888 0.2242 0.2647 0.2919 0.3678 

26 0.3172 0.3739 0.4372 0.4785 0.5880 76 0.1876 0.2227 0.2630 0.2900 0.3655 

27 0.3115 0.3673 0.4297 0.4705 0.5790 77 0.1864 0.2213 0.2613 0.2882 0.3633 

28 0.3061 0.3610 0.4226 0.4629 0.5703 78 0.1852 0.2199 0.2597 0.2864 0.3611 

29 0.3009 0.3550 0.4158 0.4556 0.5620 79 0.1841 0.2185 0.2581 0.2847 0.3589 

30 0.2960 0.3494 0.4093 0.4487 0.5541 80 0.1829 0.2172 0.2565 0.2830 0.3568 

31 0.2913 0.3440 0.4032 0.4421 0.5465 81 0.1818 0.2159 0.2550 0.2813 0.3547 

32 0.2869 0.3388 0.3972 0.4357 0.5392 82 0.1807 0.2146 0.2535 0.2796 0.3527 

33 0.2826 0.3338 0.3916 0.4296 0.5322 83 0.1796 0.2133 0.2520 0.2780 0.3507 

34 0.2785 0.3291 0.3862 0.4238 0.5254 84 0.1786 0.2120 0.2505 0.2764 0.3487 

35 0.2746 0.3246 0.3810 0.4182 0.5189 85 0.1775 0.2108 0.2491 0.2748 0.3468 

36 0.2709 0.3202 0.3760 0.4128 0.5126 86 0.1765 0.2096 0.2477 0.2732 0.3449 

37 0.2673 0.3160 0.3712 0.4076 0.5066 87 0.1755 0.2084 0.2463 0.2717 0.3430 

38 0.2638 0.3120 0.3665 0.4026 0.5007 88 0.1745 0.2072 0.2449 0.2702 0.3412 

39 0.2605 0.3081 0.3621 0.3978 0.4950 89 0.1735 0.2061 0.2435 0.2687 0.3393 

40 0.2573 0.3044 0.3578 0.3932 0.4896 90 0.1726 0.2050 0.2422 0.2673 0.3375 

41 0.2542 0.3008 0.3536 0.3887 0.4843 91 0.1716 0.2039 0.2409 0.2659 0.3358 

42 0.2512 0.2973 0.3496 0.3843 0.4791 92 0.1707 0.2028 0.2396 0.2645 0.3341 

43 0.2483 0.2940 0.3457 0.3801 0.4742 93 0.1698 0.2017 0.2384 0.2631 0.3323 

44 0.2455 0.2907 0.3420 0.3761 0.4694 94 0.1689 0.2006 0.2371 0.2617 0.3307 

45 0.2429 0.2876 0.3384 0.3721 0.4647 95 0.1680 0.1996 0.2359 0.2604 0.3290 

46 0.2403 0.2845 0.3348 0.3683 0.4601 96 0.1671 0.1986 0.2347 0.2591 0.3274 

47 0.2377 0.2816 0.3314 0.3646 0.4557 97 0.1663 0.1975 0.2335 0.2578 0.3258 

48 0.2353 0.2787 0.3281 0.3610 0.4514 98 0.1654 0.1966 0.2324 0.2565 0.3242 
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49 0.2329 0.2759 0.3249 0.3575 0.4473 99 0.1646 0.1956 0.2312 0.2552 0.3226 

50 0.2306 0.2732 0.3218 0.3542 0.4432 100 0.1638 0.1946 0.2301 0.2540 0.3211 
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Lampiran 11 

T Tabel 
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Lampiran 12 F Tabel 
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Lampiran 13 Dokumentasi 

 

  

  

 
 

 

 


