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Lampiran 1 : Surat Izin Penelitian 

  



II 

 

Lampiran 2 : Surat Selesai Penelitian 

  



III 

 

Lampiran 3 : Kuesioner 

 

Instrumen Penelitian 

 

Kepada Yth. 

Mahasiswa/i Jurusan Ekonomi Syariah UIN KH. Abdurrahman Wahid 

Pekalongan 

Dengan hormat,  

Dalam rangka menyelesikan proposal skipsi dengan judul "Pengaruh 

Perceived Price dan Perceived Usefulness Terhadap Purchase Intentions 

Generasi Z pada TikTok Shop dengan Facilitating Conditions sebagai Variabel 

Moderating (Studi Kasus pada Mahasiswa Jurusan Ekonomi Syariah FEBI 

UIN KH. Abdurrahman Wahid)”, saya yang bernama : 

Nama   : Ahmad Nihaul Khazani 

NIM   : 4119135 

Jurusan  : Ekonomi Syariah  

Dengan ini memohon kepada saudara/i untuk bersedia mengisi angket 

kuesioner. Hal ini hanya semata-mata untuk kepentingan ilmiah, di mana hanya 

ringkasan dan hasil analisis yang akan dilaporkan atau dipublikasikan.  

Demikian permohonan saya, atas partisipasi dan kerjasama saudara/i saya 

ucapkan terima kasih. 

Penelitian ini menggunakan skala likert, dengan bobot skor sebagai 

berikut : 

1  = Sangat Tidak Setuju (STS) 

2  = Tidak Setuju (TS) 

3  = Kurang Setuju (KS) 

4  = Setuju (S) 

5  = Sangat Setuju (SS) 

 

 

 



IV 

 

 

Data Responden 

Nama    = ............................. 

Usia    = ............................. 

Jenis Kelamin    =  Laki-Laki                       Perempuan 

Penghasilan Pribadi     = < Rp 500.000                    

     Rp 500.001 - Rp 1.500.000  

   Rp 1.500.001 – Rp 2.500.000    

   > Rp 2.500.001 

Berapa kali repeat order pada Tiktok Shop?   =                                   

   < 2 kali                               4-5 kali 

        2-3 kali                          > 5 kali           

 

Instruksi Pengisian Kuesioner 

Berilah tanda (√) untuk memberi jawaban pada kuesioner sesuai dengan pendapat 

yang anda alami. 

 

A. Variabel Perceived Price (X1) 

No. Keterangan SS S KS TS STS 

1. Harga yang ditawarkan pada TikTok 

Shop terjangkau. 

     

2. Harga yang ditawarkan pada TikTok 

Shop sesuai dengan kualitas produk. 

     

3. Harga produk pada TikTok Shop 

sesuai dengan manfaat yang diperoleh. 

     

4. Harga produk pada TikTok Shop lebih 

murah dibandingkan marketplace lain. 

     

5. Pada waktu tertentu, harga yang 

ditawarkan pada TikTok Shop akan 

jauh lebih murah dari biasanya. 

     

 



V 

 

 

B. Variabel Perceived Usefulness (X2) 

No. Keterangan SS S KS TS STS 

1. Belanja di TikTok Shop lebih 

menghemat waktu daripada harus 

belanja ke luar rumah. 

     

2. Proses belanja di TikTok Shop lebih 

mudah. 

     

3. Adanya TikTok Shop sangat 

bermanfaat dalam membantu mencari 

kebutuhan. 

     

4. Belanja di TikTok Shop lebih efisien.      

5. Proses transaksi di TikTok Shop lebih 

cepat daripada belanja offline. 

     

6. Adanya TikTok Shop membuat toko 

online lebih berkembang dan 

meningkatkan produktivitas. 

     

 
 

C. Variabel Facilitating Conditions (Z) 

No. Keterangan SS S KS TS STS 

1. Kondisi fasilitas pada TikTok Shop 

dapat digunakan sebagaimana 

fungsinya. 

     

2. Kondisi fasilitas atau fitur yang 

lengkap pada TikTok Shop dapat 

mengoptimalkan hasil kerja dan proses 

belanja. 

     

3. Petunjuk pengoperasian fasilitas 

memberikan kemudahan dalam 

penggunaanya. 

     



VI 

 

D. Variabel Purchase Intention (Y) 

No. Keterangan SS S KS TS STS 

1. Saya memiliki keinginan untuk 

membeli produk pada TikTok Shop 

     

2. Saya menyarankan orang lain untuk 

membeli produk pada TikTok Shop 

     

3. Saya mereferensikan produk-produk 

pada TikTok Shop karena harganya 

terjangkau. 

     

4. Informasi yang saya dapat dari tiktok 

menarik minat saya untuk membeli 

produk pada TikTok Shop 

     

 

  



 
 

VII 

 

Lampiran 4 : Hasil Jawaban Responden 

No. 
Perceived Price Perceived Usefulness Facilitating Conditions Purchase Intentions 

X1.1 X1.2 X1.3 X1.4 X1.5 
Total 

X1 
X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 

Total 

X2 
Z.1 Z.2 Z.3 

Total 

Z 
Y.1 Y.2 Y.3 Y.4 

Total 

Y 

1 4 5 4 5 5 23 4 5 4 4 5 5 27 5 4 4 13 5 5 4 4 18 

2 4 4 5 4 4 21 5 5 4 4 4 4 26 3 4 5 12 4 4 4 5 17 

3 4 4 4 5 4 21 5 4 4 4 4 4 25 4 4 4 12 4 4 4 4 16 

4 4 4 5 4 5 22 5 4 4 5 4 5 27 4 4 5 13 5 4 5 4 18 

5 4 4 4 4 4 20 4 4 3 3 3 3 20 3 3 3 9 4 3 3 4 14 

6 3 4 3 5 2 17 4 4 4 5 4 4 25 3 3 3 9 4 4 3 3 14 

7 4 3 4 4 5 20 4 4 4 4 4 3 23 4 4 3 11 4 4 4 4 16 

8 5 4 4 4 5 22 5 4 4 4 4 4 25 4 4 4 12 4 4 4 4 16 

9 4 4 4 4 4 20 4 4 4 4 4 4 24 4 4 4 12 4 4 4 4 16 

10 4 4 4 5 3 20 5 5 5 5 5 4 29 3 3 4 10 4 4 4 4 16 

11 4 4 4 3 4 19 4 4 4 4 4 4 24 4 4 4 12 5 4 4 4 17 

12 4 4 4 3 4 19 4 3 3 3 4 4 21 2 4 4 10 4 3 4 4 15 

13 3 4 4 4 5 20 3 4 4 4 3 4 22 4 4 4 12 4 3 4 5 16 

14 5 4 4 5 5 23 4 4 5 5 5 5 28 5 5 4 14 4 4 5 5 18 

15 4 4 4 4 4 20 4 4 4 4 5 5 26 4 3 4 11 5 5 4 4 18 

16 5 4 5 5 4 23 4 4 4 5 4 4 25 1 4 4 9 5 4 4 4 17 

17 4 5 4 4 5 22 4 4 5 4 4 4 25 5 4 5 14 4 5 4 4 17 

18 4 3 4 3 5 19 4 4 5 4 4 4 25 4 4 4 12 5 4 4 4 17 

19 4 4 4 4 5 21 4 4 5 4 5 5 27 4 5 4 13 4 4 5 4 17 

20 4 4 3 5 5 21 4 3 3 3 2 3 18 3 2 2 7 5 4 4 3 16 

21 5 3 4 5 5 22 4 3 3 4 2 4 20 3 3 3 9 4 3 4 5 16 



 
 

VIII 

 

22 4 3 3 4 4 18 4 4 4 4 4 4 24 4 4 4 12 4 4 4 4 16 

23 5 3 4 3 4 19 5 4 5 5 5 5 29 4 4 4 12 4 4 4 4 16 

24 4 5 4 4 4 21 4 5 4 4 4 4 25 5 4 4 13 4 4 4 4 16 

25 4 4 4 4 4 20 5 5 5 5 4 5 29 5 5 5 15 4 4 4 4 16 

26 4 4 4 3 5 20 5 5 5 5 5 5 30 5 4 5 14 5 4 4 4 17 

27 5 5 4 4 5 23 5 5 4 5 5 5 29 5 4 4 13 5 5 5 5 20 

28 4 4 5 5 4 22 5 5 4 4 3 4 25 4 3 3 10 4 3 4 4 15 

29 3 4 3 3 4 17 4 3 3 3 3 4 20 4 4 4 12 4 4 4 4 16 

30 5 1 5 5 5 21 5 5 5 5 5 5 30 5 5 5 15 5 5 1 5 16 

31 4 3 4 3 4 18 4 4 4 4 4 4 24 4 3 3 10 4 4 4 4 16 

32 5 4 4 4 4 21 5 4 4 5 4 4 26 4 4 4 12 4 4 4 4 16 

33 4 4 4 3 4 19 4 4 4 4 4 4 24 4 4 4 12 4 4 4 4 16 

34 4 4 4 4 4 20 5 4 5 4 4 4 26 4 4 4 12 4 4 4 4 16 

35 3 4 4 4 4 19 5 4 4 4 3 3 23 4 4 4 12 3 3 4 4 14 

36 4 3 4 3 4 18 4 4 4 4 4 4 24 4 4 4 12 3 4 3 4 14 

37 5 4 4 3 4 20 5 4 4 4 5 4 26 4 4 4 12 4 4 5 4 17 

38 4 3 4 4 3 18 3 4 4 4 4 4 23 3 3 3 9 4 4 3 3 14 

39 4 3 3 4 5 19 4 4 4 3 4 4 23 3 3 4 10 4 3 4 4 15 

40 4 4 4 4 4 20 4 4 4 3 3 4 22 4 4 4 12 4 4 4 4 16 

41 4 5 4 3 3 19 4 5 4 3 4 2 22 3 3 3 9 3 3 2 5 13 

42 4 4 5 4 4 21 5 5 5 4 4 4 27 4 4 4 12 4 5 3 5 17 

43 4 4 4 3 4 19 4 4 4 4 3 4 23 4 4 4 12 4 3 4 4 15 

44 4 3 3 4 5 19 5 5 4 3 4 3 24 4 4 5 13 4 4 4 4 16 

45 4 3 4 4 5 20 5 5 4 4 3 5 26 5 4 5 14 4 3 3 4 14 

46 5 3 3 4 5 20 5 3 4 4 4 5 25 3 4 4 11 4 4 4 5 17 



 
 

IX 

 

47 4 4 4 4 4 20 4 5 5 5 2 5 26 4 4 4 12 4 4 4 4 16 

48 4 4 4 4 5 21 4 4 5 4 5 4 26 4 4 5 13 4 4 4 4 16 

49 5 5 5 5 5 25 5 5 5 5 5 5 30 5 5 5 15 5 5 5 5 20 

50 5 5 5 5 5 25 5 5 5 5 5 5 30 5 5 5 15 5 5 5 5 20 

51 4 4 5 5 5 23 5 4 5 4 5 5 28 4 5 4 13 4 5 4 4 17 

52 4 3 3 4 4 18 4 4 4 4 4 5 25 4 4 4 12 4 4 4 4 16 

53 4 3 4 5 3 19 4 5 4 5 4 4 26 4 4 4 12 5 3 4 5 17 

54 5 5 5 5 5 25 5 5 5 5 5 5 30 5 5 5 15 5 4 5 5 19 

55 4 4 5 4 5 22 5 5 3 4 3 5 25 4 4 4 12 5 5 5 5 20 

56 3 3 3 3 3 15 2 2 3 2 2 4 15 2 2 3 7 3 3 3 3 12 

57 4 5 4 5 5 23 5 4 4 4 4 5 26 5 4 4 13 4 4 4 4 16 

58 4 5 5 3 5 22 5 5 5 5 5 3 28 5 5 5 15 5 5 5 5 20 

59 4 3 4 4 4 19 4 4 4 4 4 4 24 4 4 4 12 4 4 4 3 15 

60 5 4 4 4 5 22 3 4 4 3 3 5 22 4 5 5 14 4 4 4 5 17 

61 3 2 4 2 5 16 4 4 4 4 3 5 24 4 4 4 12 1 2 2 1 6 

62 5 4 5 4 4 22 5 4 5 4 5 4 27 4 5 5 14 4 5 5 4 18 

63 5 4 4 4 5 22 5 5 5 5 5 5 30 4 4 4 12 4 4 5 4 17 

64 3 3 4 4 5 19 5 5 3 3 4 5 25 5 5 5 15 3 4 3 4 14 

65 4 4 4 3 5 20 5 4 3 4 4 4 24 4 4 4 12 4 3 4 4 15 

66 3 4 4 4 5 20 4 4 4 4 4 5 25 4 4 4 12 4 4 3 4 15 

67 4 4 3 4 4 19 4 3 4 3 3 5 22 4 5 4 13 4 4 4 4 16 

68 3 2 2 2 3 12 4 3 2 2 3 2 16 2 2 2 6 1 2 2 2 7 

69 5 4 4 5 5 23 5 4 5 5 4 5 28 5 5 4 14 5 4 4 5 18 

70 4 4 4 4 4 20 4 4 4 4 4 4 24 4 4 4 12 4 3 4 3 14 

71 4 4 4 4 4 20 4 4 4 4 4 4 24 3 3 4 10 4 4 4 4 16 



 
 

X 

 

72 4 4 3 5 4 20 5 4 4 4 5 5 27 4 5 5 14 4 4 5 5 18 

73 3 4 4 2 3 16 4 4 3 4 3 3 21 4 3 2 9 3 3 2 4 12 

74 4 4 3 5 4 20 4 4 5 4 4 4 25 4 4 4 12 5 4 4 4 17 

75 3 3 5 3 5 19 1 3 4 3 1 4 16 5 5 5 15 1 3 3 3 10 

76 4 4 4 3 5 20 4 5 5 5 5 4 28 3 4 4 11 4 3 4 4 15 

77 5 3 4 5 5 22 5 3 4 5 4 4 25 4 4 4 12 5 2 5 5 17 

78 4 4 4 4 4 20 5 5 4 3 3 3 23 3 3 3 9 1 1 1 1 4 

79 1 3 1 1 2 8 2 2 3 1 1 2 11 2 2 2 6 2 2 2 2 8 

80 4 3 5 5 3 20 4 5 4 5 5 5 28 4 4 5 13 5 4 4 5 18 

81 4 4 3 4 4 19 3 4 3 3 3 4 20 3 3 3 9 4 4 3 3 14 

82 3 4 3 4 3 17 3 3 4 3 3 4 20 3 2 5 10 3 2 3 4 12 

83 4 4 4 4 4 20 4 4 4 4 4 4 24 4 4 4 12 4 4 4 4 16 

84 5 4 4 4 4 21 4 3 3 5 2 2 19 3 4 3 10 4 2 4 4 14 

85 4 3 5 3 4 19 4 5 4 5 3 5 26 4 5 5 14 4 4 4 4 16 

86 4 3 3 2 2 14 3 4 4 3 3 5 22 3 3 4 10 3 1 3 3 10 

87 4 4 4 4 4 20 4 5 5 4 5 5 28 4 4 4 12 4 5 4 5 18 

88 5 4 4 4 4 21 5 4 4 4 5 5 27 5 4 4 13 4 4 4 4 16 

89 5 5 5 5 5 25 5 4 5 5 5 5 29 5 4 4 13 4 4 4 4 16 

90 4 4 3 4 4 19 4 4 4 4 3 5 24 3 3 3 9 3 4 4 3 14 

91 4 3 5 4 5 21 4 5 3 4 5 4 25 3 4 5 12 4 3 4 4 15 

92 4 3 4 5 5 21 4 3 5 5 4 4 25 4 4 5 13 4 4 5 5 18 

93 5 4 4 4 4 21 5 4 4 4 4 4 25 4 4 4 12 4 4 4 4 16 

94 4 3 3 3 4 17 4 3 3 3 4 4 21 4 4 4 12 3 3 3 3 12 

95 4 4 4 3 4 19 4 4 4 4 4 4 24 4 4 4 12 4 3 4 4 15 

96 4 4 3 4 4 19 4 4 3 3 4 5 23 4 4 4 12 4 3 4 5 16 



 
 

XI 

 

97 4 4 4 4 3 19 4 5 3 3 3 5 23 4 5 5 14 4 3 4 4 15 

98 5 4 5 4 5 23 5 5 5 5 5 5 30 4 4 5 13 5 5 5 5 20 

99 4 4 4 4 4 20 4 4 4 4 4 4 24 4 4 4 12 4 4 4 4 16 

100 4 4 4 3 4 19 4 3 5 4 4 5 25 4 4 4 12 4 3 3 4 14 

101 4 4 4 4 4 20 4 4 4 4 4 4 24 4 4 4 12 4 4 4 4 16 

102 4 4 4 3 4 19 5 4 4 4 4 4 25 4 4 4 12 4 4 4 4 16 

103 4 4 4 4 4 20 4 4 4 4 4 4 24 4 4 3 11 4 4 3 4 15 

104 4 4 3 4 5 20 4 4 4 3 4 5 24 5 4 3 12 5 4 4 5 18 

105 4 4 4 4 4 20 4 4 4 4 4 4 24 4 4 4 12 4 4 4 4 16 

106 3 4 4 4 4 19 5 3 4 4 2 4 22 4 3 4 11 4 3 4 4 15 

107 5 5 5 5 5 25 5 5 5 5 5 5 30 4 4 4 12 4 5 5 5 19 

108 5 4 2 3 4 18 4 4 4 4 3 5 24 5 5 5 15 4 5 5 4 18 

109 5 3 4 5 5 22 5 4 3 3 4 4 23 5 4 4 13 5 5 5 4 19 

110 2 2 2 3 1 10 1 1 2 1 1 2 8 2 2 2 6 2 3 3 2 10 

111 5 4 5 4 4 22 5 5 5 5 5 5 30 5 5 5 15 5 5 5 5 20 

112 5 5 5 5 5 25 5 5 5 5 2 5 27 5 5 5 15 5 5 5 5 20 

113 3 4 4 4 4 19 5 5 4 4 4 4 26 4 4 4 12 4 4 3 4 15 

114 4 4 4 4 5 21 5 4 4 4 4 4 25 4 4 4 12 4 4 4 4 16 

115 4 4 5 3 4 20 4 4 4 3 5 4 24 3 4 5 12 4 3 4 4 15 

116 5 5 5 5 5 25 5 5 5 5 5 5 30 5 5 5 15 5 5 5 5 20 

117 5 4 4 3 3 19 5 4 3 4 3 5 24 3 4 5 12 4 3 3 5 15 

118 5 4 3 3 4 19 3 4 5 4 3 5 24 3 4 5 12 4 3 5 4 16 

119 5 4 4 3 5 21 3 4 5 4 4 5 25 3 4 5 12 5 3 4 4 16 

120 5 4 4 3 3 19 3 4 5 4 3 5 24 4 5 3 12 4 3 3 5 15 

121 4 3 5 3 4 19 3 4 5 4 3 5 24 4 3 5 12 4 3 5 4 16 



 
 

XII 

 

122 4 5 4 3 3 19 3 4 5 5 4 3 24 3 4 5 12 4 3 5 4 16 

123 4 5 4 3 3 19 4 5 3 4 3 5 24 3 4 5 12 4 3 4 5 16 

124 4 5 3 3 4 19 4 4 3 5 3 5 24 4 3 5 12 4 3 5 4 16 

125 4 5 5 3 3 20 4 4 3 3 5 5 24 3 4 5 12 4 3 5 4 16 

126 4 5 3 3 5 20 4 4 5 5 3 3 24 3 4 5 12 4 3 5 4 16 

127 4 4 5 3 3 19 3 4 5 3 4 5 24 3 4 5 12 4 3 4 5 16 

128 5 4 4 4 5 22 4 5 4 5 5 4 27 5 4 4 13 5 4 4 5 18 

129 4 5 3 4 5 21 3 4 5 5 4 3 24 3 4 5 12 5 3 4 4 16 

130 4 5 3 3 4 19 4 3 5 4 3 5 24 3 4 5 12 3 4 5 4 16 

131 4 5 4 3 3 19 4 5 3 5 3 4 24 3 4 5 12 4 3 5 5 17 

132 4 5 3 4 4 20 3 4 5 4 5 3 24 3 4 5 12 4 3 5 4 16 

133 3 4 5 4 5 21 4 5 3 4 5 3 24 3 4 5 12 4 3 4 5 16 

134 5 4 3 4 5 21 4 5 3 4 5 3 24 3 5 4 12 3 3 4 5 15 

135 4 5 5 3 3 20 4 5 3 4 3 5 24 3 4 5 12 4 3 4 5 16 

136 4 3 4 5 5 21 4 4 5 5 3 4 25 4 5 3 12 4 3 5 4 16 

137 5 4 3 4 5 21 4 3 5 5 3 4 24 3 4 5 12 4 3 5 5 17 

138 4 5 3 4 5 21 3 4 5 3 4 5 24 4 3 5 12 4 3 5 4 16 

139 4 5 5 4 3 21 4 3 5 3 4 5 24 4 3 5 12 4 3 5 5 17 
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Lampiran 5 : Hasil Output SPSS Versi 25 Uji Validitas 

 

Uji Validitas: Variabel Perceived Price (X₁) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 

Perceived 

Price 

X1.1 Pearson Correlation 1 ,225
**
 ,340

**
 ,385

**
 ,400

**
 ,707

**
 

Sig. (2-tailed)  ,008 ,000 ,000 ,000 ,000 

N 139 139 139 139 139 139 

X1.2 Pearson Correlation ,225
**
 1 ,201

*
 ,136 ,089 ,500

**
 

Sig. (2-tailed) ,008  ,018 ,110 ,295 ,000 

N 139 139 139 139 139 139 

X1.3 Pearson Correlation ,340
**
 ,201

*
 1 ,298

**
 ,266

**
 ,649

**
 

Sig. (2-tailed) ,000 ,018  ,000 ,002 ,000 

N 139 139 139 139 139 139 

X1.4 Pearson Correlation ,385
**
 ,136 ,298

**
 1 ,396

**
 ,698

**
 

Sig. (2-tailed) ,000 ,110 ,000  ,000 ,000 

N 139 139 139 139 139 139 

X1.5 Pearson Correlation ,400
**
 ,089 ,266

**
 ,396

**
 1 ,680

**
 

Sig. (2-tailed) ,000 ,295 ,002 ,000  ,000 

N 139 139 139 139 139 139 

Perceived 

Price 

Pearson Correlation ,707
**
 ,500

**
 ,649

**
 ,698

**
 ,680

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 139 139 139 139 139 139 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

  



 
 

XIV 

 

 

Uji Validitas: Variabel Perceived Usefulness (X₂) 
 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 

Perceived 

Usefulness 

X2.1 Pearson 

Correlation 

1 ,495
**
 ,188

*
 ,483

**
 ,480

**
 ,253

**
 ,694

**
 

Sig. (2-tailed)  ,000 ,027 ,000 ,000 ,003 ,000 

N 139 139 139 139 139 139 139 

X2.2 Pearson 

Correlation 

,495
**
 1 ,265

**
 ,507

**
 ,492

**
 ,293

**
 ,722

**
 

Sig. (2-tailed) ,000  ,002 ,000 ,000 ,000 ,000 

N 139 139 139 139 139 139 139 

X2.3 Pearson 

Correlation 

,188
*
 ,265

**
 1 ,542

**
 ,407

**
 ,347

**
 ,651

**
 

Sig. (2-tailed) ,027 ,002  ,000 ,000 ,000 ,000 

N 139 139 139 139 139 139 139 

X2.4 Pearson 

Correlation 

,483
**
 ,507

**
 ,542

**
 1 ,425

**
 ,301

**
 ,776

**
 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 

N 139 139 139 139 139 139 139 

X2.5 Pearson 

Correlation 

,480
**
 ,492

**
 ,407

**
 ,425

**
 1 ,273

**
 ,756

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,001 ,000 

N 139 139 139 139 139 139 139 

X2.6 Pearson 

Correlation 

,253
**
 ,293

**
 ,347

**
 ,301

**
 ,273

**
 1 ,582

**
 

Sig. (2-tailed) ,003 ,000 ,000 ,000 ,001  ,000 

N 139 139 139 139 139 139 139 

Perceived 

Usefulness 

Pearson 

Correlation 

,694
**
 ,722

**
 ,651

**
 ,776

**
 ,756

**
 ,582

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  

N 139 139 139 139 139 139 139 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 



 
 

XV 

 

Uji Validitas: Variabel Facilitating Conditions (Z) 

Correlations 

 Z.1 Z.2 Z.3 

Facilitating 

Conditions 

Z.1 Pearson Correlation 1 ,561
**
 ,279

**
 ,776

**
 

Sig. (2-tailed)  ,000 ,001 ,000 

N 139 139 139 139 

Z.2 Pearson Correlation ,561
**
 1 ,532

**
 ,863

**
 

Sig. (2-tailed) ,000  ,000 ,000 

N 139 139 139 139 

Z.3 Pearson Correlation ,279
**
 ,532

**
 1 ,756

**
 

Sig. (2-tailed) ,001 ,000  ,000 

N 139 139 139 139 

Facilitating Conditions Pearson Correlation ,776
**
 ,863

**
 ,756

**
 1 

Sig. (2-tailed) ,000 ,000 ,000  

N 139 139 139 139 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Uji Validitas: Variabel Purchase Intention (Y) 

Correlations 

 Y.1 Y.2 Y.3 Y.4 

Purchase 

Intention 

Y.1 Pearson Correlation 1 ,551
**
 ,551

**
 ,646

**
 ,867

**
 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 

N 139 139 139 139 139 

Y.2 Pearson Correlation ,551
**
 1 ,359

**
 ,388

**
 ,735

**
 

Sig. (2-tailed) ,000  ,000 ,000 ,000 

N 139 139 139 139 139 

Y.3 Pearson Correlation ,551
**
 ,359

**
 1 ,492

**
 ,765

**
 

Sig. (2-tailed) ,000 ,000  ,000 ,000 

N 139 139 139 139 139 

Y.4 Pearson Correlation ,646
**
 ,388

**
 ,492

**
 1 ,791

**
 

Sig. (2-tailed) ,000 ,000 ,000  ,000 

N 139 139 139 139 139 

Purchase Intention Pearson Correlation ,867
**
 ,735

**
 ,765

**
 ,791

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 139 139 139 139 139 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 6 : Hasil Output SPSS Versi 25 Uji Reliabilitas 

 

Uji Reliabilitas: Variabel Perceived Price (X₁) 

Reliability Statistics 

Cronbach's Alpha N of Items 

,651 5 

 

 

Uji Reliabilitas: Variabel Perceived Usefulness (X₂) 

Reliability Statistics 

Cronbach's Alpha N of Items 

,788 6 

 

 

Uji Reliabilitas: Variabel Facilitatig Conditions (Z) 

Reliability Statistics 

Cronbach's Alpha N of Items 

,710 3 

 

 

Uji Reliabilitas: Variabel Purchase Intention (Y) 

Reliability Statistics 

Cronbach's Alpha N of Items 

,796 4 
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Lampiran 7 : Hasil Output SPSS Versi 25 Uji Asumsi Klasik 

1. Uji Normalitas (One-Sample Kolmogrov-Smirnov) 

a. Uji Normalitas Sebelum dimoderasi 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 139 

Normal Parameters
a,b

 Mean ,0000000 

Std. Deviation 1,12926291 

Most Extreme Differences Absolute ,069 

Positive ,069 

Negative -,032 

Test Statistic ,069 

Asymp. Sig. (2-tailed) ,200
c,d

 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

b. Uji Normalitas Setelah dimoderasi 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 139 

Normal Parameters
a,b

 Mean ,0000000 

Std. Deviation 1,07908113 

Most Extreme Differences Absolute ,075 

Positive ,075 

Negative -,056 

Test Statistic ,075 

Asymp. Sig. (2-tailed) ,065
c
 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

  



 
 

XVIII 

 

2. Uji Multikolonieritas 

a. Sebelum dimoderasi 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) ,085 1,223  ,069 ,945   

Perceived Price ,529 ,087 ,513 6,066 ,000 ,460 2,173 

Perceived 

Usefulness 

,210 ,063 ,280 3,305 ,001 ,460 2,173 

a. Dependent Variable: Purchase Intention 

 

b. Setelah dimoderasi 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) -,338 1,220  -,277 ,782   

Perceived Price ,489 ,088 ,475 5,572 ,000 ,441 2,267 

Perceived Usefulness ,140 ,070 ,187 2,007 ,047 ,368 2,714 

Facilitating Conditions ,244 ,110 ,176 2,223 ,028 ,509 1,966 

a. Dependent Variable: Purchase Intention 
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3. Uji Heteroskedastisitas 

a. Sebelum dimoderasi 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 3,137 ,927  3,385 ,001 

Perceived Price -,087 ,066 -,163 -1,311 ,192 

Perceived Usefulness -,014 ,048 -,036 -,287 ,774 

a. Dependent Variable: ABS_RES 

 

b. Setelah dimoderasi 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 3,133 ,929  3,374 ,001 

Perceived Price -,083 ,067 -,157 -1,239 ,217 

Perceived Usefulness -,052 ,053 -,136 -,986 ,326 

Facilitating Conditions ,070 ,084 ,099 ,840 ,403 

a. Dependent Variable: ABS_RES1 
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Lampiran 8 : Hasil Output SPSS Versi 25 Uji Analisis Regresi 

 

1. Uji Analisis Regresi Linear Berganda 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) ,085 1,223  ,069 ,945 

Perceived Price ,529 ,087 ,513 6,066 ,000 

Perceived Usefulness ,210 ,063 ,280 3,305 ,001 

a. Dependent Variable: Purchase Intention 

 

2. Uji Moderated Regression Analysis 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 7,372 3,207  2,298 ,023 

Perceived Price ,525 ,297 ,140 1,770 ,079 

Perceived Usefulness ,112 ,155 ,150 ,725 ,469 

Facilitating Conditions -,493 ,324 -,356 -1,521 ,131 

PP*FC ,034 ,009 ,749 4,010 ,000 

PU*FC ,004 ,013 ,104 ,273 ,785 

a. Dependent Variable: Purchase Intention 
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Lampiran 9 : Hasil Output SPSS Versi 25 Uji Hipotesis 

 

1. Uji t 

a. Sebelum dimoderasi 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) ,085 1,223  ,069 ,945 

Perceived Price ,529 ,087 ,513 6,066 ,000 

Perceived Usefulness ,210 ,063 ,280 3,305 ,001 

a. Dependent Variable: Purchase Intention 

 

b. Setelah dimoderasi 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 7,372 3,207  2,298 ,023 

Perceived Price ,525 ,297 ,140 1,770 ,079 

Perceived Usefulness ,112 ,155 ,150 ,725 ,469 

Facilitating Conditions -,493 ,324 -,356 -1,521 ,131 

PP*FC ,034 ,009 ,749 4,010 ,000 

PU*FC ,004 ,013 ,104 ,273 ,785 

a. Dependent Variable: Purchase Intention 

  



 
 

XXII 

 

2. Koefisien Determinasi (R
2
) 

a. Sebelum dimoderasi 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,743
a
 ,552 ,546 1,69483 

a. Predictors: (Constant), Perceived Usefulness, Perceived Price 

 

b. Setelah dimoderasi 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,759
a
 ,576 ,560 1,66792 

a. Predictors: (Constant), PU*FC, X1.1, Perceived Usefulness, PP*FC, 

Facilitating Conditions 
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Lampiran 10 : Dokumentasi 
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 Lampiran 11: Surat Keterangan Similiarity Cheking 
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Lampiran 12: Daftar Riwayat Hidup 

 

RIWAYAT HIDUP PENULIS 

 

A. IDENTITAS DIRI 

1. Nama    : Ahmad Nihaul Khazani 

2. Tempat tanggal lahir  : Pekalongan, 10 Agustus 2001 

3. Alamat rumah  : Desa Ketitang Kidul, RT 06/RW 02, 

Kecamatan Bojong, Kabupaten Pekalongan 

4. Alamat tinggal  : Desa Ketitang Kidul, RT 06 /RW 02, 

Kecamatan  Bojong, Kabupaten Pekalongan 

5. Nomor handphone  : 085640168097 

6. Email    : ahmadnihaul8263@gmail.com 

7. Nama ayah   : Kanan 

8. Pekerjaan ayah  : Guru 

9. Nama ibu   : Istiharoh 

10.  Pekerjaan ibu   : Guru 

B. RIWAYAT PENDIDIKAN 

1. SD    : MII Wiroditan  (2007-2013) 

2. SMP    : MTs. Gondang  (2013-2016) 

3. SMA    : MAS Simbangkulon (2016-2019) 

C. PENGALAMAN ORGANISASI 

1. UKM LPTQ UIN K.H. Abdurrahman Wahid Pekalongan (2020-2021) 

 

Pekalongan, 18 Juli 2023 

 

 

Ahmad Nihaul Khazani 

NIM. 4119135 
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